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Explanation:

Est, 1825

January 20, 2026
Jon Oliphant, AICP, Planning & Development Director
Request by Robinson Outdoor, LLC, for a Large Billboard Variance at 1230 Peoria Street

Robinson Outdoor, LLC, on behalf of Eagle Ridge Development Company, LLC, has submitted a
variance application to allow a large billboard to be located at 1230 Peoria Street (PIN: 02-02-22-
204-049). The property is zoned C-2 (General Retail). Large billboards are only allowed adjacent
to roads with a maximum permissible speed limit of not less than 55 miles per hour. Additionally,
the variance request includes the allowance for a large billboard to be located less than 20 feet from
the property line and for the allowance of a large billboard to be located less than 500 feet from the
nearest lot line of any residential zoned lot.

The subject property is located at the southeast corner of Eagle Avenue and Peoria Street (US
Business Route 24) and is approximately 0.72 acres in size. Todd’s Servicenter was located on the
property for decades prior to its demolition in 2021. The property has been vacant since. BR 24 is
the long-established primary commercial corridor in Washington. Eagle was extended to the south
approximately 400° in 2022. As a result, future access to the parcel would likely come from Eagle.
Because BR 24 is under the jurisdiction of IDOT, it would need to issue a permit from its Outdoor
Advertising Department in Springfield independent of the potential approval of the variance request.

Robinson Outdoor proposes the placement of an approximately 8’x16’ electronic digital billboard
about 16’ from the intersecting front property lines abutting Eagle and Peoria. The peak height of
the proposed billboard would be 19° 8.25”. (Note: While the application states that the height would
be 217, the attaches sign specifications sheet was revised to reflect the actual proposed height). The
zoning code classifies a large billboard as “a sign which advertises goods, products, or services not
sold on the premises on which the sign is located up to a maximum of six hundred seventy-two (672)
square feet.” A small billboard, by comparison, is also an off-premise sign that advertises goods,
products, or services not sold on the premises on which the sign is located but they can only be a
maximum of 64 square feet in size. A large billboard variance request from Robinson Outdoor was
heard in October 2024. The PZC recommended denial of the variance and the petitioner
subsequently asked that it be pulled from further consideration by the City Council.

Attached with this memo is Section 56-271(b) of the zoning code, which identifies the regulations
for large billboards in the city limits. Among the parameters is that such billboards are only allowed
adjacent to highways or roads where the maximum permissible speed limit is not less than 55 miles
per hour. The section of BR 24 where the subject billboard is proposed has a posted speed limit of
35 miles per hour. While large billboards can be up to 30’ in height, the maximum allowable height
for a ground sign at this location is 25 as a property in the C-2 zoning district. Any large billboard
must be placed at least 20’ from any property lines. This sign is proposed to be approximately 16
from both front (north and west) property lines. Additionally, a large billboard must be located at
least 500 from the nearest lot line of any residential zoned lot or any lot used for residential
purposes. The proposed location is approximately 394’ from the nearest residential zoned lot at
1103 Eagle.

Staff has some concerns regarding the proposed location as well as the placement of any billboards
near corridors that do not allow for such off-premise signs. The proposed size is 128 square feet,
compared to 200 square feet that was part of the 2024 variance request. Nearly all ground signs
advertising a single business along the BR 24 corridor are smaller than this proposed billboard. It



would be just shy of 20” in height, which is relatively consistent with most other ground signs along
the corridor.

Billboards are intended to draw the attention of motor vehicle traffic to the displayed message. This
location is at a signalized intersection that experiences peak traffic volumes in the morning and
afternoon when Central Intermediate and Primary Schools are in session. The most recent (2023)
annual average daily traffic at the intersection is 16,200, which does not include the section of Eagle
to the south of BR 24. Additionally, Washington Community High School is nearby and it adds to
the volume. The area also experiences increased pedestrian activity frequenting the businesses on
BR 24, which could result in more accidents. The vast majority of all traffic incidents reported by
the Washington Police Department occur on BR 24 to the west of Wilmor Road once it widens to
four lanes.

The petitioner has indicated that the billboard would “allow for the property to be developed in a
first-class manner.” While the property’s location gives it demand for non-residential development,
staff feels that a billboard would inhibit its development potential. Finally, the proposed sign would
detract from the aesthetics of the corridor. Among the placemaking strategies within the 2023
Comprehensive Plan is to initiate a fagade improvement program along BR 24, which is intended to
make the corridor more inviting to residents and visitors to the city. The second year of the
Washington Commercial Building and Property Improvement Grant Program was implemented in
2025.

To summarize, the variance request includes three components:

1. The allowance for a large billboard adjacent to a road with a maximum permissible speed
limit of less than 55 miles per hour;

2. The allowance for a large billboard to be located less than 20 feet from the property line;
and

3. The allowance for a large billboard to be located within less than 500 feet from the nearest
lot line of any residential zoned lot.

Fiscal Impact: The City would not receive any revenue as a result of a large billboard being located on private
property. As noted above, it figures to be more challenging to develop this property if a billboard
was located near the front property lines. This would reduce the likelihood of a development that
could produce increased property and sales tax generation.

Action Requested: Staff recommends denial of the variance request to allow a large billboard at 1230 Peoria
Street. While digital billboards can provide useful community information, that is offset by the
potential detrimental impacts. A public hearing was held by the Planning and Zoning Commission
at their meeting on November 5. The PZC unanimously recommended 5-0 to deny the variance
request. The PZC is an advisory body for this case and its recommendation is brought to the City
Council for its consideration as part of a first reading ordinance, which was scheduled for the
November 17 meeting. At that meeting, the Council voted to remove the item with the request that a
representative from Robinson Outdoor attend a future meeting to answer any questions that the
Council may have. A Robinson Outdoor representative was at the January 5, 2026, meeting to
address anything pertaining to the variance request. This has been placed on the January 20 Council
agenda under “Mayoral Communications/Requested Actions.”



ORDINANCE NO.

(Adoption of this ordinance would grant a variance to allow for the future construction of a large billboard at 1230
Peoria Street.)

AN ORDINANCE GRANTING A VARIANCE FROM THE TERMS OF THE ZONING CODE OF
THE CITY OF WASHINGTON, TAZEWELL COUNTY, ILLINOIS, TO THE PROPERTY
LOCATED AT 1230 PEORIA STREET FOR A VARIANCE TO ALLOW THE CONSTRUCTION
OF A LARGE BILLBOARD

WHEREAS, Robinson Outdoor, LLC, on behalf of Eagle Ridge Development Company, LLC, has
petitioned the City Council for a variation from the literal terms of the Zoning Code of the City of
Washington for the construction of a large billboard on a property located at 1230 Peoria Street in the City of
Washington;

WHEREAS, the billboard would be located adjacent to a road with a maximum permissible speed
of thirty-five (35) miles per hour, which would not meet the zoning code provision that no large billboard be
located adjacent to a road with a speed limit of less than fifty-five (55) miles per hour;

WHEREAS, the billboard would be located approximately sixteen (16) feet from the front property
lines, which will exceed the minimum setback of twenty (20) feet; and

WHEREAS, the billboard would be located approximately three hundred ninety-four (394) feet
from the nearest residential zoned lot, which will exceed the minimum setback of five hundred (500) feet;

WHEREAS, the Planning and Zoning Commission did on November 5, 2025, hold a public hearing
for the purpose of hearing testimony regarding the granting of the variation to the property located at 1230
Peoria Street in the City of Washington, pursuant to property notice; and

WHEREAS, the Planning and Zoning Commission voted 5-0 to recommend denial of the granting
of a variance to the City Council and directed city staff to prepare an ordinance; and

NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF WASHINGTON,
TAZEWELL COUNTY, ILLINOIS, does make the following specific findings of fact:

Section 1. The Petitioner, Robinson Outdoor, LLC, is the petitioner and Eagle Ridge Development
Company, LLC, is the owner of the property located at 1230 Peoria Street in the City of Washington,
Tazewell County, Illinois, which is more particularly described as follows:

Legal Description: SEC 22 T26N R3W BECK MERCANTILE PLACE FINAL PLAT LOT 2 NE %
PIN: 02-02-22-204-049

Section 2. That the findings and recommendations of the Planning and Zoning Commission are
accepted and the findings of fact made by the Planning and Zoning Commission are made a part of this
ordinance.

Section 3. That Section 56-258 of the Code of Ordinances of the City of Washington, provides, in
part, that a “large billboard” is a sign which advertises goods, products, or services not sold on the premises
on which the sign is located up to a maximum of six hundred seventy-two (672) square feet.



Section 4. That Section 56-271 (b)(1)(a) of the Code of Ordinances of the City of Washington,
provides, in part, that the proposed construction of a large billboard would be adjacent to a highway where
the maximum permissible speed for vehicles traveling upon such highway is thirty-five (35) miles per hour,
which does not meet the maximum permissible speed limit for vehicles traveling upon such highway of not
less than fifty-five (55) miles per hour.

Section 5. That Section 56-271 (b)(1)(e) of the Code of Ordinances of the City of Washington,
provides, in part, that the proposed construction of a large billboard would be sixteen (16) feet from the front
property lines, which is less than the required minimum of twenty (20) feet.

Section 6. That Section 56-271 (b)(1)(f) of the Code of Ordinances of the City of Washington,
provides, in part, that the proposed construction of a large billboard would be approximately three hundred

ninety-four (394) feet from the nearest lot line of a residential zoned lot, which is less than the required
minimum of five hundred (500) feet.

Section 7. That the real estate described herein consists of approximately 0.72 acres.

Section 8. That the granting of the variance will not alter the essential character of the locality
within which the property is located.

Section 9. The facts show there are practical difficulties which would result in a particular hardship
if a variation were not granted.

PASSED AND APPROVED in due form of law at a regular meeting of the City Council of the City

of Washington, Tazewell County, Illinois, on the day of 2026.
Ayes:
Nays:
Mayor
ATTEST:

City Clerk



CITY OF WASHINGTON; ILLINOIS
APPLICATION FOR VARIANGE

To'have a compiete application for.a variance; you must subnit the following:
& Signed'and completed application e Ownership documentation (lease, desd, _morigage, etc.)
o Plat showing subject proparly and proposed site- . Appllcatlon ‘fee of $100° payabie to the clty of Washirigion

improvements
Roblnson Outdoor. LLC

Name(s) of. App!icem(s)

Applicant Phone Kumbe.. ‘Property (O Number {PiN}: 0 02 '02 22 204 047
Applicant Adsiess: 50 Robinison Industrial Dr., Petryville, MO. 63775

Prdpsity Gwnar:. Eagle Rldge Development Company, LLC

OwiieF Address: 133A 8. Mam Street, Morton, IL 61550

- as,

V'would iike to féceivé corréispondence.by. .. . Mail X Emai ‘Email Addrese.

Gurrent zoring clzssifation of the propéiy: C2_ Cursent uss of the property: YACANE Lot

Dascribe the riature of the variation yol are requesting (attech dimeniioned sits plan): _
As depicted in the attached site plan, a variance is requested to allow for the constryction,. installation,

| and operation of an. Electric Digital Billboard. The sign Ihcludes:2 digital faces that are: back-to-back,
ach face measuring 8 feet x 16 feet and overal height ffom ground level is 21 feet.

3::%&; t:;:v your property carinof yield.a reasanabie refum, if it is required to be.used only under the gensral conditions of your zoning
The. subject property has.béén vacant for many years. Al!owmg the installation .of a Digital’ Blllboard
_would provlde cu rrent mcome and allow for the property to be developed in a first class manner.

Toithe best of your knowledge; cariyou affirm that the hardship. described above was ot eréated by-an action ofanyone having property
interests in‘the.land sfterthe Zoning Ordinance became law? Yas X _ No-

§£%no,” explain why the hardship: should notbe regarded as: saif-lmpnsed (Self-lmposed hardshms are NOT entitled to.variaiions.)
Not Applicable.

Déscribe Fow your sityatioh ig unigus or différent flom any other property The SUbject propeny has been determmed 10

be the most optional location in the vicinity for a Digital Billboard.

Désgiibe the altératiof of ehange, if any, in this basic charactar of the neighborhood the variation, If grafitad, would miske;
No adverse change to ftie character of the nieighborhood would ogeur by the.allowance of a
wvarlance for the installation of a Digital Billboard. The Digital Billboard, which will be of
high quality, will provide useful information to the.community.




PUBLIC HEARING: Your case wil] be refarmed with stafi's recommendation to the next regularly scheduled Planning and Zoring
Gommission (PZC) mesting for a public hearing. The PZC meéts the first Wednesiay of evety morithi et 6:30 p.m. &t Five Polnts
Washington at 380 N. Wilmor Raad. Atthe PZC meeling, you will présent your raquest A variance cannat be gianted by the PZC uriless
the PZC finds, based upon ttie application and evidenice presented at the public hearing, thata strietappllwﬁm of the tarms “of the Zoning
Ordinahce Imposes practical dificolies or parficular hardahlp The following are examples of variances that can be granted:

1.
2

To permilt the extension of a district where the beundary line of a distict divideg a lotin single ownership as shoawn of record,
To permit the reconstruction of a nonconforming buiiding which has besn destroyed or damaged to an exterit of more-than
fifty percent (50%) of itis valus, by fire or act of God, or the public ensmy, whirs the PZC shall find some competiing public
necessity requiring a continuance of the nignconforming use, but in no case shall-such a permit be issued if its: primary
function Is to continue a monopoly.

Tomake a variance, by reason of eicefitional narrowness, shallowness or shape of 8 specific piece of property ©f record, or
byreasanofexcepﬂonai tapogmphbal conditions the strict application of any provision of this chapter would result in
pecullarand exceptional practical difficulties or partcular hardship upon:the owner of such property, and amount to &
practical conflecation of propsity, as distingufshed from a mere Inconvenience to.such ewiier, provided such retief can be
grénted without substantisl detrimerit to the public good and without. substantially lmpaln the general purposé and Intent of
the comprehenslve plan g8 astablished by the regulations énd provisions contained in'the Zonlng Ordinance.

To interpret the provisions of this chapter where the strest layout actually on.the graund varies from the street layout as
ghawn on the district:map fixing the several districts.

To waive. the paridng requirements in the business or induatriat districts whenever the character or use of the buiBidingIs such
as to make’ unnecsesary the' full provision of parking faclliies or whers such regulations would imposs an unfaasonable
hardsh[p upon the use of the fot, as contrasted with merely grantihg an advantage or converiterics

To permit & building tc be éréctéd, reconstrugted, altered, oreillarged %0 that the bullding lines would éxténd beyond the
distance spedific in this duapterlnto sldayardsorlmofrornymds provldedmatsum variance maj not be granted:

a. Unless thepe'ls & buliding in the bitck that extends bayond the distance from the front street line specified in this
chapter, In which case. the buillding iine maybepennmdtoextend as nedr 1o the frorit street Iine as such
nonconfortning bullding;

b. ‘Urlebs thé Iot 8 livegllar iri shape, topography, or size; or

€. Unless the stieet line of the lot is directly opposite the strest iihe of a lot which is iregular In shape, fopography, or
slze.

To permit.in any district such modifications of the requiremenits of the regulations of this chapler as the Board may deem
necessary to sécure all appropriate deveiopment of g lot where adjacent to such iot on two ar more sides there are hilkdings
that do not conform to the regulations of the district.

Certification: To the best of my knowledge, the inforination conteinéd herein, and oii the sttathments, /s tnie, atturate, and
comect; and substantlally roprasents the exlsting featimes and proposed faatures. Any e, mlsstatemant, ormlsrepfpsengaﬂon
of material fact or expression of material fact, with or without Intetfion, shell constitils sufficlent grounds for the revocation or

denlel of the proposed Vanance,
Dyt 0 10/1/25
Signatire of Applicant’ et

) ge st Legph lo/l /25

‘Sighatiire of Onner (i diferen) 7 7. Dato

Anerreceiving a completsd spplication, the City Clerk will fila notice of your request with the local newspaper and with the
adjolnlng property owners. If you have any questions, pleass contact Joe Boyer, Bullding & Zoning Coordinator, st {308) 444-




' : Property Information

Parcel Number
02-02-22-204-049

o s e mm v <

Tax Year o
2024 (Payable 2025) [v{

Sale Status
None

Property Class
0060 - improved Commercial

Net Taxable Value
29,860

Township
WASHINGTON

' Legal Description

Site Address
1230 PEORIA ST
WASHINGTON, L §1571

| Tax Code
02021 -

Tax Rate
8.738300

; Acres
0.7200

SEC 22 T26N R3W BECK MERCANTILE PLACE FINAL PLAT LOT 2 NE 1/4 .72 AC

***This js a short version. See the deed for full legal description

! Public Notes

Wik

| 2022 = 6/6/22 split 047 see D48, 049 & 050

! Assessments

' Owner Name & Address
EAGLE RIDGE DEVVELOPMENT COMPANY
LLC
1230 PEORIA ST
WASHINGTON, IL, 61571

Taxable

I
1
L
]: Tax Status
! Total Tax
[ $2,608.66
| Malling Address
EAGLE RIDGE DEVELOPMENT COMPANY
LLe
133A S MAIN ST
* MORTON, L, 61550

i Level ' Homesite | Dw;ﬁgl;é ' Farm Land ~§"@Fa-|:¢;;8uildlng | Mineral g Total : Partial Bulldlng
DOR Equalized L 2080l 0 ov' of . o| 20860/ No
- Department of Revenue " ; N 25860 } “ —()- 0 . OE ' 0II 29.8;0 No
”""BZ;.EJZf]ie'v.eQE;u';ﬂg;a""" | eee! | ol o o _'"BT"ES.&EE{ No
" BosrdofReview | 2980! 0] ol of ol 20860 No
" S of AEqualized " ' _'"55'{3301—"”"""""'6' - o - 6: _o’l }éfééb' TN
. SupemsorofAssessments‘ ; 27 7003 . 0 0 0; 0; 27,760 No
T fownshiphAssessor 'é?r'{iof T e 2
“Prior Yoar Equalized 27700] _"—6“‘ Y “5_}“' b """6‘;-_‘27.;86_;_“ e

Final values

!
1

No Exemptions

, Bllllng

‘I;stallr‘i;e';\.t" Date Due i Tax B:IIed } Penalty Bllled }

LT aboarmons| s1a083 g B ogfm -
T T Saozozs | $1.90433 soo0/  sao0|
Total | “‘“; 52, égé_ésl T seen! sooo; -

Cost Bllled Dramage Billed l Total Biiled i Amount Paid I Date Pald Total Unpand

$0.00 ! L 304.33 l 5, 304.33 ’ 61212025 { $0.00
so oo ; $1, 304.33 | ! $1 304.33 ‘ 8/28/2025 $0.00
50,00 f $2,608.66 | $2,608.66 | | sowab'

i
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+ Welcome to

WASHINGTON

Bi-Centennial City

ROBINS®N

573.768.8100 | info@robinsonoutdoorlic.com | robinsonoutdoorlic.com




1230
Peoria St

PIN: 02-02-22-204-049

Legend
Proposed
Location

Required Setback
Point

Proposed

77 Signage
Easement

{1 4230 Peoria St

[ Parcels

N

Cityof
Washington
Date: 9/24/2024

This map Indicates approximate
data focations and may not be 100X sccarats,
10 850 150 200 Parcals ara provided and maintained
L e LT by Tazewell County.
U




EAGLE'AVE

1230
Peoria St

PIN: 02-02-22-204-049

Legend

® Proposed
Location

1230 Peoria St
3 Parcels
Zoning

R-1A
2

R
’Cttygf

lngton

Date: 9/24/2024

This map Indlostes approximate
date focations and may not be 100N accurate,
Parcels are provided and maintained
by Tazewell County.




Sec. 56-271. - Billboards.

(a) Billboards of the following three types shall be allowed:

(1) Poster panels or bulletins normally mounted on a building wall, roof, or freestanding

structure with advertising copy in the form of pasted paper,;

(2) Multi-prism signs alternating advertising messages on one displayed area; aryd

(3) Painted bulletins, where the advertiser's message is painted directly on a wall-mounted, roof,
geisp y ’ '

or freestanding display area.

(b} Billboards are prohibited in the city, except under the following conditions:

(1) No large billboard will be permitted which advertises a business which is not Jocated and

2

presently being conducted on the premises on which the billboard is located, except as

follows:
a. As may be permitted by applicable state and federal law, rules, and regul ations along

state and federal highways, or roads under the jurisdiction of the state or federal
departments of transportation, and where the maximum permissible speed for vehicles

traveling upon such highway or road is not less than 55 miles per hour;

. The maximum height above grade of such large billboard shall not exceed 30 feet;
. The maximum surface area of such large billboard shall not exceed 672 square feet;

. The lot, block, or parcel of real estate upon which the large billboard is located must have

an area of no less than 20,000 square feet, and must be zoned for commercial or

industrial use;

. The location of the large billboard shall be no less than 20 feet from the property line of

the lot upon which the large billboard is located;

. The large billboard may not be located or placed within 500 feet from the nearest lot line

of any residential zoned lot, block or parcel, or any lot, block or parcel use for residential

purposes;

. The large billbocard may not be located any closer than 1,500 feet from anather such large

billboard whether on the same side of the highway or road, and

. The large billboard may not be located in such a place or in such a manner so as to block

the view of drivers of vehicles approaching an intersection.

No small billboard will be permitted which advertises a business which is not located and

presently being conducted on the premises on which the billboard is located, except as

follows:
a. As may be permitted by applicable state and federal law, rules, and regulations along

state and federal highways, or roads under the jurisdiction of the state or federal
departments of transportation, and where the maximum permissible speed for vehicles



traveling upon such highway or road is not less than 55 miles per hour;

b.
C.

d.

The maximum height above grade of such small billboard shall not exceed 15 feet;
The maximum surface area of such small billboard shall not exceed 64 scyuare feet;

The lat, block, or parcel of real estate upon which the small billboard is lo cated must have
an area of no less than 20,000 square feet, and must be zoned for comm ercial or

industrial use;

The location of the small billboard shall be no less than 20 feet from the property line of
the lot upon which the small billboard is located;

The small billboard may not be located within 500 feet from the nearest Iot line of any
residential zoned lot, block, or parcel, or any lot, block, or parcel used for residential
purposes if the small billboard is lighted using internal or external means unless the small
billboard is separated by a highway or road where the maximum permissible speed for
vehicles is not less than 55 miles per hour. If separated by such a highway or road, the
small billboard may not be located within 300 feet from the nearest lot lin e of any
residential zoned lot, block, or parcel, or any lot, block, or parcel used for residential
purposes;

The small billboard may not be located any closer than 500 feet from any other billboard
with the exception of small billboards that are located on opposite sides of a public street;

and
The small billboard may not be located in such a place or in such a manner so as to block

the view of drivers of vehicles approaching an intersection.

(Code 2000, § 154.154; Ord. No. 2033, 9-3-1996; Ord. No. 2941, 6-20-2011; Ord. No. 3169, 3-7-2016)
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Digital billbaards are the fastest growing torm of media in the US for many reasons. They are atiractive,
sleek and very flexible. They offer a very valuable advertising outlet for lacal and regiona} businesses,
helping businesses grow and attract customers. They are also extremely benefical for municipalities,
tourism and community communications. They are attractive for municipalities as one digital bithoard
tacation is the equivalent of 8~10 traditional billbaards, occupying misch mere reaf estate within a city.

Our digltal billbeard network will offer adverti a great opportunity to p their busi
throughout the city, as well as many surrounding towns attracting more customers to this area. They are
capable of providing community service communications by way of Weather Alerts, Missing Children &
Elderly Alerts, Wanted Fugitives, Stock Market Info, Breaking News, Local, Regional and Natlonal Sposts
info and more.

We would alsc like to extend the following offer and opportunity to the city. The city can utflize our dighal
billboard for the promotian of local events such as Community Festivals, Halidsy Promotians, Tourism
Related Events, Safety messages such as Halloween Trick-or-Treating Safety Tips, Fire Department Car
Seat Checks, and more. We will offer this as a frea service to the community, based on availability.

Digital billboards DO NOT allow moving or flashing content like on-premise signs, but rather just a static
message before immediately changing to the next Image. In Missourt and lowa the static image changes
every B seconds, In llincis the static Image changes every 10 secands. There have been major public
safety surveys conducted by Virginla Tech, The Tantala institute and the DOT, all of which have concurred
that digital biflboards pose no risk to motarists, In fact, 80% of adults befieve that digital billboards,
more so than traditional billboards, actually aid motorists with refevant and reaktime information, whils
businesses conlinue to increase thelr advertising investment across the digital billboard Industry.

Thank you for your consideration of this Sign Pemmit. We believe that ii we were to successfully gain
appraval, that many local businesses will see a positive financial impact from this development and your
city will deliver a positive community impact through marketing and outreach.

Thank you,
Robinson Qutdoor

n INTRODUCTION TO ROBINSON OUTDOOR

HEARTFELT COMMUNITY MESSA

HNovember 2. 2022

ir. the spring of 2021, the Cily of Marheld. Kentuchy vias
contacted by R on Dutcoor Digitat Biltbeard Company
about the possibility of the placamen: of a digital Bllzoard
within our community.

The erdinance was passed. and by late summer of 2021,
Sobinsor Qutdoor had installed two digital billhoards or
the main thoroughfare in Mayheld. Li‘e in our beaunfal
smsll kewn continued its usual patterts unni Dezember 13,
021

©n thal evening an £F4 tornado roared torough Mayfield.
tltizens, taking E Y ity and county
ng. taking the HOMES of naarly 1500
ing ouf much of Lhe INFRASTRUCTURE
it our WATER and ELECTRIC systems, taking our enti
HISTORIC DOWNTOWN commetcial d . and changing
aur lives toraver. Almost as soan as thase hotrid winds
quit blowing. though. v began to ste oulstretched hands
offeting all types of kelp hrom across our Commonweailh
and then {rom across the country.

On the sacord day after the disaster, Robenson Outdoor
cciled in with much needed pallets of water. Bi hat wouid
follow from them Lruly was one of the mast needed efforts
we receiverd A1 no ost Io qur cily, on thase bea

nillboards began 10 appear the Informatioe: that

w
infarmation for FEMA hiing and other organizations offering
help. For the next few months any infarmation requiced by
the public was in full view, 24 hours a day. Tl

ity remeiners abous
they truly were a lifelice to so smany with

We will forever be gratefuf te Rolinson Ouidoor for their
Relp wher we peeded it nost, and rove for their
tontinued partnership and support to the City of MayTicld.

Sincerely.
Maywor Fathy 5. G Nan, City of Mavhield. Kantucky

TORNADO WARNINGS ADNVERTISED

OVER 7000 TivEs
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CITY BENEFITS

" - 1
Bepariment of Natural Resources |
has issued a 5

WEATHER WARNINGS: Our weather alerts are triggered by the National * MARDATORY BOIL ORDER:
Weather Service to inform the ity of any i ding tornad - Ly
thunderstorms, hail or freezing weather warnings. . tor the City of Catilornia, MO

BOIL WATER ORDERS: When a community boil water notice is put in
place, 25 s00n as we are informed, we can put an ad on the bilboard in that
ity to abert res id drinking water until ise natified.

MISSING PERSONS: Once we are alerted by local authorities, missing
persons ads are posted on qur billboards to asslst the police on returning the:
person back home safely.

WANTED FUGITIVES: IF we are alested by local authorities we will
advertise "wanted" tugitive ads on our blllboards to assist the pofice on
locating the person and getting them into custody.

SAFETY MESSAGES: These messages can help keep community members
safe by Informing them of safety tips and tricks for upcoming holidays and
events and general things to remember,

: ~ [ X e = COMM
NATIONSL WEATHER S . | == 7wy ¢ TEACHERS™ BENERITS

TORNADO B
WARNING

FOR THIS AREA

TOURISM EVENTS:
Promote community events like festivals,
bicad drives, conferences, worksheps
and se much more.

SCHOODL RELATED MESSAGES:
Show support to local athietes and
students by using digitat bltboards to
" - encourage community school spirit.

CHARITY EVENTS:

When communities host charity events,
the billboard ads can encourage residents
to attend and partiipate.

LAW ENFORCEMENT SUPPORT:
Digital billbeards can show support

of local law enforcement and assist in
community unification.

n CIIY BENEFITS COMMUNITY BENEFITS ‘



SAFETY SUPPORTING ARTICLES

FEDERAL HIGHWAY STUDY CONFIRMS
DIGITAL BILLBOARD SAFETY:

The U.S. Department of Transpostatton Federal
Highway Administration has refeased a laadmark
study declaring that digital billboards do not pose
a safety risk to passing motorfsts. The results of
s study come a3 ne sirprise. Numerous traffic
studies and anafyses performed In the lst couple

STATISTICS ON FATAL ACCIDENTS INDICATE
NO CORRELATION BETWEEN DIGITAL
BILLBOARDS AND TRAFFIC ACCIDENTS:

Numercus studles have been performed on whether
dighat billbards cause fatal accidents. The resounding
finding has been that they cannot establish a cause-and-
effect between digitsl billboards and ihese tragedies.

DIGITAL TRAFFIC SAFETY:

Reseaich shows that bilboards, even the most
attention-getting bifboards, are not redsted to
2cridents. The presence of bRbaards does not
aftertthe motorists’ betovior, such 23 chunging
fanes or the speed of the vehicle.

‘ SAFETY SUPPORTING ARTICLES

ET'S TALK

LIGHTIN

Fh o b v i e

Qurr lighting seltings meet or exceed
all lacal, state and federal requirements,
are continuously monitored, and can be

adjusted remotely.

[' DON'T JUST TAKE OUR WORD FORIT |

“We've seen a large increase bn
the number of customers since
advertising with Robinson Outdoor.
‘We have people every day tefl us
they saw our signs and didn't even
knaw we wers here, even though
we have been hers for 3 years."

JAY'SRV

“Great |eadership In thls company
and {op-quality design services.
AlHinclusive support from the
entire staff. Beautiful resultst”

SUBZERQ WELLNESS

HERE ARE CUSTOMER TESTIMONIALS

“Sometimes 1t can be difficult to visuallze
mental health. and Robinson Qutdaeor
has helped us create awareness in 3 very
professiona] manner. They have even aflowed

"They make you leel important.
and validated, like your business
isapprecisted and valued. We
have had nothing but the best.

s to use Lhair graphics on our sockat,
pages as a part of 2 cohesive marketing plan.
I highly recommend Robinson Owtdoor

BOOYHEEL COUNSELING SERVICES
*Warking with the design team was so easy.
They create engaging designs. Thenatier |

say, 'Yes let's go with 11 BAME It is up and
running on the board.”

HEMMAN WINERY

LIGHTING & CUSTOMER TESTIMONIALS .

with everyone at
Ra¥inson Cutdoor. Would highty
recommend using this company.”

GASTORF CHEVROLET

"A ¢ustomer saw our billboard,
byassed his ariginal destination
and drave to my business to
ke & purchase with me”

USA MATTRESS
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